
CAM #21-0115 
Exhibit 2 

Page 1 of 17



CAM #21-0115 
Exhibit 2 

Page 2 of 17



CAM #21-0115 
Exhibit 2 

Page 3 of 17



CAM #21-0115 
Exhibit 2 

Page 4 of 17



CAM #21-0115 
Exhibit 2 

Page 5 of 17



CAM #21-0115 
Exhibit 2 

Page 6 of 17



CAM #21-0115 
Exhibit 2 

Page 7 of 17



CAM #21-0115 
Exhibit 2 

Page 8 of 17



Brought in originally under the Friday Night Sound Waves permit at zero
additional cost to host a Friday Night and Saturday Farmers Market. 
We hosted 7 weeks, Jan 31 - Mar 6, 2020 with 36 Night vendors and 42
Saturday vendors + 70' Farm Stand. Vendors paid $60-$75./ day.
Received numerous press mentions, including nomination for BEST
FARMERS MARKET in Broward Family Life Magazine 

HISTORY
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Reopened November 14 with the Saturday Market Only. 
Due to COVID restrictions and permit SOP, we are able to host a maximum of
30 vendors/10' apart. To support our vendors we reduced the fee to $54/day 
Assumed additional costs for signage, staffing, and sanitizer stations to meet
the Broward Co. SOP Requirements. Examples of Signage and Vendor Decals.
Photos of compliance were sent to Marty Cassini at Broward County and
shared with Bertha Henry

TODAY
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Slow start with the holidays and economy but have received a number of
press mentions in The Sun Sentinel, Travel Host and Las Olas Boulevard
Magazine about the reopening.
Resumed Morning Yoga from 10:30 - 11:30
Partnered with Winterfest to host 3 Letters to Santa, Santa Sightings, and
onsite giveaways with their sponsor, La Croix Sparkling Water 11/28-12/12

TODAY

CAM #21-0115 
Exhibit 2 

Page 11 of 17



The Lincoln Road Business Improvement District brought in popular Food Trucks, scheduled musicians from the New
World Symphony to ride through the Lincoln Road Farmers Market on Golf Carts, and placed dancers from the Miami
City Ballet in storefront windows to attract more people to the area on the weekends.

LINCOLN ROAD MARKET
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1st Saturday – Music at the Market, Live Music March - July 

2nd Saturday – Kickin Nutrition with FLIPANY; Healthy Cooking Classes

Engage Beach Sweep Participants with Fruit Giveaway 

3rd Saturday – FTL Beach Sweep Trash to Treasure Art Projects

4th Saturday – GFL at the Market Chef Tours and Cooking Demonstrations

Engage Beach Sweep Participants with Fruit Giveaway
Plus Monthly Activities

January - Book Month / Storytime 
February - Hearts & Crafts
March - Children's Art Show  
April - Children's Eco Day
May - Bike Decorating / Mango
June - Caribbean Heritage
July - Hot Dog Days
August - Vintage Records

Each week, residents and visitors will have an opportunity to participate in a unique
experience while attending the Las Olas Oceanside Park Market, providing more
reasons to visit Fort Lauderdale Beach.

We would like to Add the Following to Enhance the LOOP Market on Saturday

PROPOSED MARKET ENHANCEMENTS
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At the Market with GFL, presented by MyFortLauderdaleBeach.com
Photographer / Videographer; will provide photo rights to use on MyFTLB.com,
or the $4,500 allocated could be used to start musician earlier than May on
the 1st Saturday of the Month
Marketing & Printing ( Ex. Hotel/ Restaurant Handouts; Print Advertisement)

Beach Sweep Participant Fresh Fruit Giveaways, courtesy of BID/MyFTLB

The funds will be used for the opportunities that bring the most exposure for the
BID, including the following

Additionally the Market Company will permit BID collateral material at TMC
Information Booth and a 20% Discount Rack Booth Rate ($75) for any business in
the BID area who may like a space at the Saturday Market June – Sept, 2021, or
earlier if provided the opportunity to expand. Limit 3 per week.

FUNDING REQUEST $19,650
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Onsite Photography & Videos
30 weeks / $150 week / $4,500
Photos & Videos for social media to
promote the market, activities and
safety protocols being followed. 

MARKETING SUPPORT

Marketing / Printing 
Approximately $300 mo./$2,100
Local print ads and co-op; Print
collateral to distribute to hotels,
restaurants and other local
businesses; additional safety signage

Fresh Fruit Giveaway for Volunteers
at the Fort Lauderdale Beach Sweep 
approximately 500 volunteers/ month
Will include a thank you tag from BID
for keeping beaches clean. $1,050.00
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a host and film, edit and produce a monthly tour of the LOOP Market. 
coordination of chefs to participate; preference given to FLL Beach chefs.
create an onsite Kitchen Station featuring 10x10 tent, tables, cooking equipment
and stage decor 
fully edited, approx. 10 minute GFL at the Market episode and a :60 teaser video
opportunity for partners/funder logo to be on screen at all times.
opportunity to place a :30 commercial (provided) in full length video. 
full credits page at end of video that includes how viewers can connect with
chef via the web and social media and organizers logos
share video with Visit Lauderdale, MyFTLB and LOOP Market 
promote the episode via website, all social channels, and email marketing
database of 125k opt-in subscribers.
full rights to finished episode

Kate Reed and Phil Marro from 66 Productions, producers of the GFLFW
Festival, presented by Visit Lauderdale and Brews at the Beach

Experience the Las Olas Oceanside Park Market once a month with the Greater Fort
Lauderdale Food & Wine Festival and a local chef. As we tour the market, you’ll get
a firsthand experience of how a chef envisions and brings a dish to life.  The tour
will culminate with our chef preparing the meal at the market and giving viewers
tips for cooking with the ingredients available. GFL Will Provide:

AT THE MARKET with GFL - 8 Episodes
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