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ABOUT ME & TEDDY

Teddy and I are the mom and pup duo behind the popular and entertaining

Instagram Page, @SouthFlorida_TeddyBear and ‘Living A Fairytail’ blog.

I adopted Teddy in May 2020 after being furloughed from my job of 6 years 

as the Corporate Sales and Event Manager for Morton's The Steakhouse West

Palm Beach. To fill my days I took Teddy with me everywhere and started

chronicling our adventures on Instagram.

In June, after celebrity and entertainment reporter, Perez Hilton heralded

Teddy as the newest “it” pup, Teddy’s popularity rose, and the fun way for

Teddy and I to share our South Florida adventures became a full-time job.

18 years working in the hospitality,

marketing and special events

industry in South Florida

BA Degree in Public Relations

Teddy's Mom

ANA ELVIR

10 month old (Dec 24)

Ambassador for local and

national brands and products

Model and Instagram Influencer

Host of Tour with Teddy on

MyFortLauderdaleBeach.com and

other locations around S Florida

TEDDY
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TOUR WITH TEDDY - 8 Weeks |  10,069 IGTV Views  |  776 Video Comments   |  8,700 Photo Engagements
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The 1st Annual FUR THE LOVE PET FEST (#FTLPetFest) is a celebration 

of Fort Lauderdale’s love for their furry companions and a day of

four-legged fun. Bring your pooches and participate in activities

including demonstrations, doggie yoga, contests, kissing booth, pet

portraits and more! There will be food, vendors, raffle prizes, game

zones, live entertainment, contests and a pet adoption tent with

proceeds benefiting Good Karma Pet Rescue, a 501(c)(3) nonprofit

based in Broward County.

SCHEDULE (Tentative)

10:00 am - Noon: DJ ( donated ) 

10:30 - 11:30 am: Doggie Yoga

11:00 am - Noon: Look A Like Contest

11:00 am - 1:30 pm: Pet CPR Classes

11:30 am - 12:30 pm:  Demonstrations

12:00 - 1:30 pm: Band 

1:30 - 2:30 pm: Talent Contest 

2:30 - 4:00 pm: Band 

ACTIVITIES ( proposed )

Good Karma Pet Adoption

Local Pet Vendors

Pet Photos / Selfie Stations

Caricature Artist

Doggie Kissing Booth

Doggie Splash Zone

Small Dog Unleashed Area

Agility Course

Spa Treatments / Tattoos

Food Trucks

Raffle /Auction

FUR THE LOVE PET FEST OVERVIEW
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SOCIAL MEDIA: Combined social media presence on FB (122K) and

IG (35K) between my company, Good Karma and MyFTLB.com

TARGETED SOCIAL ADS, 30-mile radius / pet owners. 

PARTICIPANTS / INFLUNCER MARKETING: Sponsors and Vendors will

receive graphics to also share on their social media channels. We

will also engage other social influencer pets and bloggers to

attend the event and promote to their following.

EMAIL: At present, there is a combined email database of 48,000

contacts, plus the contact database of the CVB, who has pledged

support   

PRINT MEDIA / IN-KIND / PR: Limited plus any in-kind print media. 

As a charity event, we estimate press releases and media pickups

will help promote the event

CVB: The CVB Marketing Team is working internally to create

content around traveling with your pet and will tie into the event 

FTL PET FEST MARKETING
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Recognition on Website with Banner and Hyperlink

20 x 10 Space / Experience Activation - Had proposed a Dog

Beach/ Cool Zone but could create a Photo Scene with the Pet

Friendly Aspect or Around the Tour with Teddy Series 

Logo and Link in Event Emails

Logo on Ticket Page and Event Waiver

Logo on all Print and Online Collateral Materials

8 Dedicated Posts on All Social Networks 

Banner on Event Mobile Schedule

Judging Opportunities for BID Representative

One Collateral Piece in Swag Bag

Logo on Entrance Signage, Stage Banner and Activation Area

Logo on Back of Volunteer Shirts

12 VIP Swag Bags and 6 Parking Passes

Cat's Meow Sponsorship Level ($5,000)

Build Out of the BID Area, $2,500 value

Swag Bag Inclusion for Beach Businesses ( est. 100 ), $500 value

Police, Fire Rescue, Doggy Clean Up, estimated cost, $2,000

FTL PET FEST $10,000 GRANT REQUEST

link to view sponsorship package https://form.jotform.com/203163011402131
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