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f'.:h\ CITY OF 

_ 
\!!;-j FORT LAUDERDALE

ORV �PNK STADIUM 

**Home of Inter Miami CF"" 
• 19,100 Seating

Capacity
• 34-Acre Facility
• 50,000 sq/ft

Training Genter
• 7 Rel�ds

About The Florida Beach Bowl 
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HBCUs Yield a High Return on Investment 

HBCUs: PAST AND PRESENT 

A 2015 GaUa,p-USA Funds Minority College Grad<Jales Reporr shows lhat "1-1 BC Us prn•ide 
black graduates with a better college e,c perience than they would get at non-HBCUS-. • 
The Gallup stl>dy coocll>des that • black I-IBClJ graduates are more likely to be thriving in 
purpose ar,d lir>ancial wesll-being than black graduates who did not receive their degrees 
from HBCUs_" 

In essence. th.e study found that black HBCH graduates were more prepared for life. and 
more likely to be engagecl at work, than black graduates of non-l-lBClJs. 

I-low did HBCUs come to fill such a valuable role in American life? Their story spans 
generations. 

THE PAST 

• Only a few colleges dedicated lo educating African American students were in 
existence before the Civil War_ Alter the war. and lhrou,gh the efforts of missionary 
societies, th.e Freedmen's Bureau and African American churches, lhe.se institutions 
began to proliferate. 

• lt would take decades, and r,ew federal law, before stales were required lo pro.ide 
African Americans.. as well as whites, with access lo hi.ghe r education_ 8 ut instead 
of integrating while-only insli�ulions, many soulhem slates respor,ded by creating 
separate colleges a.nd universities for African American sludenlS-. 

THE PRESENT 

• Today, there are 101 accredited HBCLls', public and private, concentrated in 19 slates, 
the District of Columbia and the U-5. Virgin lslamk They enra ll almost 300,000 
students, approximatBly 80 percent of whom are African American. and 70 pBrcent are 
from low-income families. 

• The •alue of I-I BC Us is not confined to economic impacts-consider. loo, their 
disproportionate s1.1CC1ess al helping African American college students earn bachelor's 
degrees, and more. In 2014, for e,cample. HBC Us: 

• Accounted for only 3 percent of public and not-for-profit pri•ale institutions 
rerniyjng federal �udent aid_ 

• Enrolled 10 percent of African American col�e stl>dents r>ationwi<le. 
• Accounted for 17 percent of the bachelor"s egrees earned by African Americans 

and 24 percent of the degrees earned by African Americans in "STEM" fields: 
sder,ce. technology. engineering and math_ 

HBCUs also provi<le a soli,J basis for e.en higher academic achievement. According 
lo, lhe Na,lional Science Foundation, the top eight institutions where African American 
PhJ)..s in science and er,gineering earned their bach.elor's degrees fmm 2002 lo , 2011 
were all HBCUs_ 

• HBCUs continue to be a best buy-achievir,g positive outcomes al an affordable cost 
to, �ude.nts_ 

• l n addi ion, most HBCUs are located in th.e Southeast and near areas with relatively 
low le.els of economic ,..,.,[[-being. where generating economic activity is partirnla.rly 
important. 

' Th� U.S. lloplirtmenl of Education"• lfllegrotl!<I :Posts,,con<lory Educotlon Dau, S,,.tem IIPEllSI �ol• 
1'°1 H BCIJ• ,.,.on9 ii• l<llo� which include,; two-• tour-y1'0r, public ond pn,ote ,no!llutiono_ llolo 
lhot inlorml!<l lhi• •""""mie impliot report wu ovoiLob� lor only 1'1!0 HBCU._ 
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HBCUs are valuable Monomic enginH in their communities, g11nHating 
substantial economic returns year aftH year. The beenelils flow to HBCUs­
graduates. ol cour'!.e, who'll enter the workforce wilh shar1Jer skills and vastly 
enhanced earning prospects. But. as a landmark study commissioned by UNCF­
HBCUs Make America Strong: The Positive Economic Impact of Historically Blad 
Colleges and Universities-makes clear, the benefits also flow to the local and 
regional economies lhal are connecled to HBC Us. 

The presence of an HBCU means a ooosl to economic aclivlly, on and ofl-and e•en 
well t.eyond-campus. Stronger growth_ Stronger communities_ Moce jobs_ And a 
more talenled worldorce. 

The study's key finding .s lbaHd on 201, dala) make a persuasive cas11: 

Tota conom1c lmpac . 1 • B1 10n 

HBC Us generate $14_8 Dillion in total economic impact for lheir local and regional economies. This estimate indudes 
direct spending by HBC Us on faculty, employees. academic programs and operations and by students altending the 
institutions. as well as I.he follow-on efleclS ol that spending. 

Every dollar spent by an HBCU and its students pr-educes po-siti•e economic benefits. generating $1_44 in initial a,nd 
subsequent spending for ils local and regional economies. Communities and regions hoping to los1,er a more robust 
and diversified economic climate find HBCU-connec1ed spending a critical componenl of lhat elforl. 

m o en lrr;pac . 1:l C. Jobs

• HBC Us generate 134.090 jobs for their local and regional economies_ Of this total. 57.81>8 are on-campus jobs. and 
71>,222 are ofl-campus jobs_ 

\:. For each job created on campus. another 1-3 public- and privale-sector jobs are created ofl campus t.ecause of 
HBCU-relaled spending_ 

\:. Looked al a different way, Each $1 million initially spent by HBCUs and their studenls creates 13 jobs_ 

Total Lifetime Ear mgs or Gradua es. w B on 

HBClJs play a major role in the economic StJccess of their gr-aduates by enhanc·ing their education. I raining a,nd 
leadership skills_ A college de9ree opens the door lo economic prosperily thr-ough greater employment and ,eaming.s 
potential. In fact, lhe 50.037 HBCU gr-aduates in 2014 can expect total earnings of $130 billion over their liletimes­
lhal's 56 percent more than lhey could expect to earn without their college credentials. 

Or viewed on an individual basis. an HBCU graduate working lull time thr-oughout his or her WO<king life can ellpect to 
earn $927,000 in additional income due to a coll.ege credenliaL' 

1Tihis esli.mal.e rellec.ts. incireme:.ntal eaming:s all'era-ged &ros.-s degree aOO certilical.e programs. 
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Elements of Your Sponsorship Activation 

Title or Co-Sponsorship of an Official Bowl Event • 30-second spot on Stadium Video Boards
Product/Service Category Exclusivity (attendance up to 19,100)
Game Program Ads (full or half page only) • Logo I.D. on Stadium Digital Boards (attendance
Fan Guide Ad (full panel only - 4x9) - 10,000+ circ. up to 19,100)
Online Newsletter Ad or Editorial (emailed to • P.A. announcements at game (attendance up to
30,000+ database.) 19,100)
Spots on National Radio Broadcast (about 200 • In-stadium banner signage during the bowl game
affiliates) (up to 19,100 fans; in view of network TV cameras)
Spots on Local Radio Broadcast (Miami Dade • Inflatable at the stadium or during bowl events
County, Broward County and Palm Beach County) • Sampling opportunities at select bowl events
Ads on Florida Beach Bowl Web Site (w/links) (site (attendance up to 15,000)
generates about 700,000 page views) • Banner signage at select bowl events (attendance

600 - 15,000)
• Logo on Sponsor Recognition Banners (displayed

at most events)

• 

• 

• 

• 

• 

• 

• 

• 

• 

Rights to use bowl logo in consumer promotion & 
advertising 
Opportunity to distribute information and/or 
premium items at game or event 
Mentions in local and cities of the choosing 
universities radio advertising 
Logos tagged in local newspaper advertising 
Exposure on bowl social media platforms and 
Television 
Opportunity to include your float in Florida Beach 
Bowl Golf tournament, Sk walk and live concert 
(attendance 15,100) 
Insert in bowl mailings (1,000 per) 
VIP Club Seats to game 
Invitations to exclusive Bowl VIP 
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CONTACT US 

Activate Your 
Sponsorship 

Today 
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