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F lbeach 
O =er Stoy Oi�c. Ploy 

Fort Lauderdale Beach Business Improvement District (BBID) 

REIMBURSABLE GRANT FUNDING APPLICATION FY 2026 

c. City: J Hollywood

d. State: FL
�------------------------------� 

e. Zip Code: J ..... 3_3_0_2_1 ____________________ �
f. Country: l .... s_r_o_w_a_rd __________________________ --J 

8. Organization Overview: Describe the organization, including how many years it has been in 
business, experience producing similar events, and other events produced in South Florida. 

Visit Lauderdale Food & Wine Festival is an event production and management 
company that has produced over 75 events in Broward county since 2019. Events 
range in size from Culinary Classes for 10 people to large-scale events with 
attendance of 10,000+. 

9. Event Details:

a. Name of Event: Visit Lauderdale Food and Wine Festival

b. Event Date(s):  January 19 through 25, 2026

c. Event venue(s): Various Venues throughout Broward County

l 0. Event Description: Describe the event, and explain how it will attract tourists, and its target 
audience. Include how it aligns with local and regional tourism strategies to position Fort 
Lauderdale Beach as a world-class destination. 

The Visit Lauderdale Food & Wine Festival is a week-long series of events designed to promote Broward County's 
culinary scene on a national and international level. The series includes culinary classes, wine seminars, mixology 
events, a bartender competition, chef-driven pairing dinners, a BBQ competition, a large scale Grand Tasting, a 
family-oriented picnic in the park with kid-friendly classes and activities and a Beachside Brunch. We bring in nationally 
recognized talent to help promote the destination, while focusing on the world-class talent the destination has to offer. 
We partner directly with Visit Lauderdale to market the event globally, while focusing heavily on national and regional 
campaigns as well. We leverage a multi-state digital marketing campaign designed to drive visitors to the destination (In 
2025 we had ticket buyers from all 50 states and 23 countries). 

11. Event Location:

a. Specify the event location and address: Various, including The LOOP. Las Olas between the lntracoastal and A1A 
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Discover. Stay Oinc. Play. 

Fort Lauderdale Beach Business Improvement District (BBID) 

REIMBURSABLE GRANT FUNDING APPLICATION FY 2026 

b. REQUIRED DOCUMENT: Site map and site plan.

12. Event Schedule:
a. Set-Up Dates and Hours:

b. Event Dates and Hours:

!various- Janaury 19-23,20261
I January 19-25, 2026 J 

c. Tear-Down Dates and Hours:
lvariOUS- January 24_25, 2026

d. REQUIRED DOCUMENT: Detailed schedule, if available.

1 3. Event History: 

I 

a. Is this the first year for the event? If "No," list prior event dates and attendance figures.
D Yes [II No 

January 10-16, 2022; January 9-15, 2023; January 8-14, 2024; January 13-19, 2025. 

b. Is this the first year on Fort Lauderdale Beach? If "No," list prior event dates and
attendance figures.
D Yes [II No 2022-9,500+; 2023-16,000+; 2024-17,000+; 2025 19,000+

14. Project Attendance:
a. Total Projected Attendance: .___I 20,000+ 
b. Percentage of attendees expected to stay overnight:

_1
4_0_0;;

_0 
________ 

�

c. Percentage of attendees from outside Broward/Palm Beach/Miami-Dade counties:

138%

1 5. What is the amount requested from BBID?: 
�
I 1_0 _0 _, 0_ 0_ 0 __________

� 
16. ls this event receiving funding from Visit Lauderdale?

[II Yes D No lfYes, specifythe amount: 
J
.-
4
-
7
-
5
-,Q-Q-Q-------------.

17. Is this event receiving funding from other sources?

[II Yes D No 
Ticket Sales (Approx. $240K); Vendor Revenue 

If Y ·ty h d (Aprrox. $10k); Sponsorships (Approx.$175K) 
es, spec1 t e sources an amounts: 
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GENDER SPLIT AGE

25-34

67% 33%  

35-44

31%

36%

BY THE NUMBERS

< 24  5%

55+ 9%

45-54  19%

50   STATES
DADE & PALM BEACH

16% 29%46%
BROWARD COUNTY 23  COUNTRIESOUTSIDE FLORIDA

MEDIA & PR 
VALUE

   1.2B+ MEDIA & PR
REACH

$11.3M+

49K+ SUBSCRIBERS

MAJOR MEDIA 
MARKETS20

TOTAL REACH

1%
OUTSIDE USA

8%
OTHER PARTS OF FLORIDA

19,000+FESTIVAL 
ATTENDANCE
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2025 Lineup
6 Signature Events

• Jan 22 - Wok n’ Roll at Las Olas Promenade Park

• Jan 24 – The Grand Tasting at Las Olas Oceanside Park

• Jan 25 – Beachside Brunch at Las Olas Oceanside Park

• Jan 23 – BBQ at the Beach at Las Olas Promenade Park

10+ Intimate Dining Experiences
• Wine Pairings

• Spirit/ Cocktail Pairings
• Beer Pairings

• Vegan

12+ Educational Experiences
• Hands-on Culinary Classes for All Ages

• Hands-on Mixology Classes
• Interactive Wine & Beer Seminars

• Meet the Maker/Brewer

   6+ Celebrity Chef Cooking 
 Demonstrations 

2026 OUTLOOK

• Jan 25 – Picnic in the Park at Las Olas Oceanside Park

2026 Lineup
6 Signature Events

• Jan 15 - Bar Fight! at Rooftop @1WLO

• Jan 16 - Wok n’ Roll at Backyard

• Jan 18 – The Grand Tasting at Las Olas Oceanside Park

• Jan 17 – BBQ at the Beach

10+ Intimate Dining Experiences
• Wine Pairings

• Spirit/ Cocktail Pairings
• Beer Pairings

• Vegan

12+ Educational Experiences
• Hands-on Culinary Classes for All Ages

• Hands-on Mixology Classes
• Interactive Wine & Beer Seminars

• Meet the Maker/Brewer

   6+ Celebrity Chef Cooking 
 Demonstrations 

• Jan 19 – Beachside Brunch

• Jan 19 – Picnic in the Park at Las Olas Oceanside Park

• Jan 23 – Industry Day- TBD

* Denotes Event within the BID District
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EVENT MAP

VLFWFVLFoodWine.com

BBQ at the Beach The Grand Tasting/ Picnic in the Park/
 Beachside Brunch
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VISIT LAUDERDALE FOOD & WINE FESTIVAL

FOOD & WINE FESTIVAL
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GENDER SPLIT AGE

25-34

67% 33%  
35-44

31%
36%

BY THE NUMBERS

< 24  5%

55+ 9%
45-54  19%

50   STATES
DADE & PALM BEACH

16% 29%46%
BROWARD COUNTY 23  COUNTRIESOUTSIDE FLORIDA

MEDIA & PR 
VALUE

   1.2B+ MEDIA & PR
REACH

$11.3M+

49K+ SUBSCRIBERS

MAJOR MEDIA MARKETS20

TOTAL REACH

1%
OUTSIDE USA

8%
OTHER PARTS OF FLORIDA

CAM #25-1037 
Exhibit 2 

Page 12 of 21



19,000+FESTIVAL ATTENDANCE

LOCAL AND INTERNATIONALLY 
KNOWN CHEFS 

260+ PARTICIPANTS

WINERIES, CRAFT BREWERIES 
AND DISTILLERIES

46%$150KAVERAGE 
HOUSEHOLD 

INCOME
PERCENTAGE OF 
ATTENDEES FROM 
BROWARD COUNTY

INTEREST & AFFINITY CATEGORIES
BANKING &
FINANCE 

TRAVEL
BUFFS

SHOPPING 

FOODIES

PERCENTAGE OF ATTENDEES 
FROM    OTHER     PARTS     OF 
FLORIDA, THE UNITED STATES, 
CANADA,   THE    CARIBBEAN , 
LATIN AMERICA AND EUROPE

54%
BEAUTY &
WELLNESS

BUSINESS
PROFESSIONALS 

NEWS & POLITICS/
AVID READERS

SPORTS &
FITNESS 

LIFESTYLE & HOBBIES/
ART & THEATER

LOCAL RESTAURANTS  AND 
CATERERS

VLFWFVLFoodWine.com

254%
AT T E N D A N C E 
INCREASE FROM 

2019 - 2025
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2025 PARTNER BRANDING
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2025 BITES & SIPS
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The Visit Lauderdale Food & Wine Festival has a multifaceted marketing strategy that focuses on robust social media 
campaigns, major local and regional print publications, radio giveaways and commercial spots, e-mail blasts, web banners, and 
outdoor advertising. Past and present coverage includes:

IN THE NEWS
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IN THE NEWS
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SOCIAL
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SOCIAL CONTEST
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MARKETING SCHEDULE
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